HINO’ s value creation story
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Developing partners that have the same dreamsa
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o Huilding & sustainable value chain
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The HINO Credo where they néad to go

To make the workd & benter piace 10 lve by helping people and goods get tawhess they need 10 go
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Dig into every challenges and values
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by not only for vehicle perspectives but also people lifestyles, process,
town planning and environment which HIND is required to care.

[~ o=
{ '\,}"“) [ IHAaz /R —
A A el

IS 7

. \ . {
. -7 = ~ ?)
= ) S f é . (Y
@ 4, IS iy 1\ P
A ol il
) é YRy ERE | A ] ) E’.‘LL.’:’S |
=1 ¢
o v170x7-n I} X
i ~ o )

S : ] T TR T ] ‘

P D

£ = ~
RAREHG % - 40 o // I — % _we¥a |
»- —] |

7 g | 3 240 7 / : : 4 2OXFyIEYI— 58 £ / &
, e B TR o AN T ’ e e @ =/ HBX - AHER/ 17728 =
. ) f Y % el - N0 & ) - R . b1/ ’:_,_‘7—"." A G MEER /30 7)o 2=
) s . g ] ; (8" ‘ R UANTRIATV R ) 0 &l = 4 O ena—2F)774—L | q ) A Z s — iz
-=l L Rt WY T e S I Iz g h === & il S Vs 1 ] T
T | 2 i TP L M:ml & ok B — SRR s ' S z
unza 2 N [ f ; / A
> I 7 AT (T2 % L7785 7 % - & —
axER VALY | > , o
van W= NG L' 7 < _ R W fagrth
Ngd < Az, <~ ) A\ N AN = ; ==
: ﬁ/l \ N i \\ = e, AR €LY T
El . é A / 2 e
T3 VA==V T 5 % )
% é / o | |,_,_. ’;/// -’—;% lL FhRI-E70
Hino Mata A i place x opportunity




Recognized challenges

Convenient, smast Industrial structure,

Added value i People’ s lifestyle

improvements value recognition changes
Urbanization

=)

Replacing Exhaust Gas Community Increased Deterioration
Streets Noise Weakens Cost of Life Infrastructure
with Roads Disaster Risk

Mobility re-definition

Change from a city for cars to a city for people
Evolve to Metabolizing city




Mobility re-definition

Mobility Beyond
Efficiency Mobility
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@ Tokyo Motor Show 2019




Individual optimization “

helps create happiness
for each individual

Enable both values

Overall optimization

brings happiness
to societies

Maximize usable space

Available space

-

Separate space
from the power platform




Liberate service spaces
from their constraints
of being fixed in place

Service




»Creating
new opportunities
for our way of life
and businesses
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Travel
Mobility

»Value & attractiveness
improvement
for local community
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Security and safety
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Learning

E%iﬁ Working

Environment

A Prosperous
and comfortable
sustainable society
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Social

Everyone’s
Every
happiness I
Social

Everyone’s
Every

happiness

Social
Everyone’s

Every
happiness
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Happiness attracts
the communites
and the regions



Tokyo motor show
2019

Services & Contents

Yy 3

| ;f__ il '}\\ - \
“‘ ‘ I:\: = !!__ 'Ef- ANRIC) // 5 \_A,/,\i\‘“ b ==
\\. . Y

HINO
Flatorrmenr

Creating new
opportunities

for our way of life
and businesses

in HINO HQ
' Value and attractiveness
improvement E
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(Production model)

Value verification '

Reproduce the concept with existing technology
and to evaluate the value.
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